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September 2, 2009

Commissioner John "Jack" Betkoski, III

Department of Public Utility Control

10 Franklin Square

New Britain, CT 06051

Dear Commissioner Betkoski:

At the urging of the Department, the Marketing Committee of the Energy Conservation Management Board (ECMB) met on August 24th to discuss follow-on steps that can be taken to better brand the identity of the Connecticut Energy Efficiency Fund (CEEF) to the public and to the news media in particular. At the meeting a number of topics were covered including the marketing/public relations structures and procedures in place at both companies. In particular, we concentrated on public events including those by third parties over which there is less control than those organized directly by the utility administrators.

A great deal was learned during the course of the meeting and a number positive suggestions were made to better establish a fund identity. Points covered included:

· Most of the major problems concern "public relations" rather than general marketing.

· The need to brand the subsidy checks with the CEEF name and logo.

· Preparation and distribution of media packets with a uniform message concerning the nature of the fund.

· Some potential customers distrust the utilities which further makes the recognition of the CEEF more important to attract those parties.

· The Connecticut Clean Energy Fund (CCEF), due to an entirely different organizational structure, is able to obtain more "earned press" then is the CEEF.

· There is no ongoing CEEF campaign due to limited funding.

· More could be accomplished on the front end by informing recipients at the time of the contract signing that it is the CEEF providing the funds and providing them with rules and materials for publicizing their program participation.

· Undertake joint action with the Department to directly contact the media in a campaign to help them better understand the relationships between the Board, the CEEF and the utility administrators.

In regard to this last item, I cited the experience of the Manufacturing Alliance of Connecticut in conjunction with Constellation Energy that entailed direct communications with editorial boards of major Connecticut newspapers. Our joint letters to them explaining not only our relationship but a brief explanation of third-party purchasing prompted a number of calls and telephone interviews as a result. The ECMB suggests the Department consider partnering with the ECMB to undertake a similar campaign to better explain the relationships and source of funding for efficiency programs in Connecticut.


In regard to this, we would like to set up a meeting to further discuss the lessons learned and what can be done moving forward to better identify the CEEF. This would have as its outcome the ability to more cost-effectively reach a greater number of customers including those who are sometimes less inclined to participate in our programs.

The next meeting of the committee will take place on September 15th at 9:30 AM in the New Britain offices of CL&P  at 66 Curtis St. Please feel free to join us at that meeting or, alternately, we would also be more than pleased attend a meeting with you specific to media awareness at your convenience.

For the Board,
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Jeffrey R. Gaudiosi, Esq.

ECMB Chairman

cc:  Arthur R. Marcelynas







Jeffrey R. Gaudiosi, Esq. Chairman           Energy Conservation Management Board

c/o Manufacturing Alliance of Connecticut

173 Interstate Lane   Waterbury, CT 06075


